
 
 

 

Air Méditerranée successfully implemented in Travelport 

French carrier expands product reach to Galileo and Worldspan customers 

Paris, France 

Aug 5, 2013 

 

Travelport, a leading distribution services and e-commerce provider for the global travel 

industry, today announces the successful implementation of French airline, Air 

Méditerranée, into the Travelport GDS. Air Méditerranée flights are now fully bookable 

by Galileo and Worldspan connected travel agency customers globally. 

 

Air Méditerranée is a leading short and medium haul French carrier, offering affordable 

air travel to 30 destinations in Europe, Africa and Middle East, including Greece, Spain, 

Portugal, Turkey, Algeria, Morocco, Tunisia, Lebanon and Israel. 

 

Commenting on the successful implementation, Marie-Thérèse Muraccioli, Commercial 

Director for Air Méditerranée said: “The travel agency channel plays an important role in 

our distribution strategy and by partnering with Travelport, we believe we will improve 

our global reach and support our ambitious development plans in the Mediterranean 

area and beyond.” 

 

“We are proud to be working with Air Méditerranée and have them under our umbrella 

of participating airlines. We’re confident that that our agency customers will appreciate 

the value this content offers for their business. This implementation supports our 

ongoing strategy to work hand in hand with European carriers to maximise the growth 

potential in this dynamic region.” said Robin Rankin, Head of Airline Relationships for 

Europe at Travelport. 

 


